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Disclaimer 
 
 
The material offered in this ebook is given as advice only. If you are in any way 
concerned with legal or financial matters you should seek the expert help of a 
professional in that field. No guarantees of earnings are given here. As in any business, 
what you get out of it is proportional to what you put into it. Different people have 
different abilities. Markets change through time with the needs of people, and it is this  
that drives trends. 
 
The software discussed in this ebook is the property and responsibility of the specific 
software houses that own them. The writer and publisher of this ebook have no 
relationship, implied or otherwise, with these software products. We cannot accept 
responsibility for the software either not working or failing to work according to the 
software’s own claims or specifications. We cannot accept responsibility for loss, injury 
or damage to either hardware or other software products or the usage thereof through use 
of the third party software mentioned in this ebook. We are equally not liable for the 
decisions users may take when using such software, and we are not liable for the 
consequences of those decisions. 
 
We can take no responsibility for the conduct or actions of anyone who uses the 
information in this ebook in an improper manner, nor are we responsible for the causes 
thereof. We stress throughout the need to act responsibly and in good faith. The 
techniques we describe in this ebook are extremely powerful: as such they should not be 
misused. We do not encourage or condone spamming, spimming, phishing or any other 
unlawful or dubious activity. Knowledge is power, and must be used wisely. You must 
follow your own counsel. 
 
We have no control over the actions of MySpace or their officers. We are not connected 
with, and have no affiliation to, MySpace or any of its subsidiaries or corporate 
associates. 
 
 
 
There are occasions when I use the terms “market” and “marketing” in this ebook. I use 
these in the broadest possible sense as a way of adding friends – sometimes within tightly 
defined interest groups or demographics – and as a way of growing your list of contacts. I 
do not mean marketing in the strict sense of the word, because marketing isn’t allowed on 
MySpace. However, there are means at our disposal to get ourselves – and our talents and  
services – known to lots of other people out there. This ebook will show you the most 
powerful ways of doing this. 
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Introduction 
 
You’ve made the wise decision to toll yourself up with this ebook, where you’ll find 
good advice and hard facts about building your list of contacts with MySpace. 
 
Whether you’re a band, or a creative professional artiste (as is the more “traditional” user 
of MySpace) or you are a marketer in the more general sense, this ebook will give you a 
big boost in increasing your reach in building your list of contacts by using the resources 
that MySpace puts at your disposal. 
 
You might find that certain sections are not relevant to your own needs. But I urge you to 
read them anyway, as what is true of the specific is also true of the general, and vice 
versa. 
 
MySpace has its own rules and terms of service. You should familiarise yourself with 
them. You should not attempt to break those rules, as they are there for a reason. Success 
with MySpace depends on sticking to the rules and making the most of what is there. You 
do not want to spend time and energy building up a MySpace profile only to be banned 
because you have done something wrong. Stick to the advice given here and you should 
be fine. 
 
 
 
There is a free and a paid version of this ebook. The free version allows you access to all 
resources and most information. The paid version is meatier than that and gives specific 
instructions on certain techniques. It also shares some special secrets that I’ve learned 
that you would do well to discover for yourself the easy way! So the free version tells 
you what to do; the paid version shows you how to do it in greater detail. It’s also 
bundled with some extra goodies, useful lists and free software to make your tasks much 
easier. 
 
To upgrade to the paid version costs just a measly $19.97. So  click here, before the price 
goes up! 
 

Page 4 of 39 

https://paydotcom.com/r/10239/esmejor/517552/


 
Setting Up Your Profile 
 
 
I won’t go into great detail about exactly how to set up a profile, as this is covered in lots 
of other places. It is also a very obvious procedure and MySpace documents this very 
well anyway. There are two types of signup. One is a regular signup and the other is an 
Artist Signup which is for musicians only (and other “creative” types). There are slight 
differences between the two. If you are a musician you will probably already be familiar 
with the musician’s signup procedures. So the signup process here will refer to the 
regular signup. Just about 99 percent of the procedures described here – in terms of 
marketing – can be used by account holders of both processes. 
 
What this ebook is concerned about is using honest strategies to increase your friends list 
rapidly and so build your contact list. So I’ll approach things from that angle. 
 
Lots of people say that the best and quickest way to get friends is to set your profile to be 
that of a cute girl and then send friend requests to men. Well, that should work, right! 
And usually it does. You will get a better response rate if you do exactly that. But it’s 
really your call. 
 
There would be occasions when you would not want to do that. If you are a band you 
would want to promote your band as your band. If you are a consultant in a specialist 
field then, again, you’d want to promote yourself as you. Nothing else would work, 
would it? But for general purposes, if you simply wanted to build up a list in the fastest 
possible time using the most efficient strategies, making yourself to be a cute girl works 
well. I hope I’m not offending anyone here, and I’m not saying it’s right; I’m just saying 
that it works. 
 
The cute girl approach could be used if you are a band or a consultant if, in subsequent 
messages, the cute girl were to "recommend" people she knows, either to invite them to a 
gig or a presentation. Either way, it really is up to you how you approach this. 
 
But why be just one cute girl? Why not be several cute girls? MySpace only allows you 
to send messages (friend requests, comments, etc.) in combination which must be less 
than 500 per account per day, so you should consider setting up multiple accounts 
featuring yourself as several different cute girls. 
 
So let’s invent Sally Feelgood. 
 
Sally’s cute. She’ll do anything for a laugh. She’s easy to please. She doesn’t exist at all 
except for the purpose of building our contact list. So let’s create her. 
 
Firstly it’s best to set up an email address for her. Use the forwarding function on your 
ISP to redirect sally@yourdomain.com your regular email address. That way you can do 
several things. Firstly, you can redirect email anywhere you want. You can have it 
diverted into a designated folder in Outlook or Outlook Express if you’re going to get lots 
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of incoming email for Sally. In fact you can set up a folder for each of your cute girl 
accounts and have Outlook Express put incoming mail for each of them into their 
respective folders. Of course, should that account be discarded you can then redirect mail 
for Sally into a junk mail or dummy mail catch-all, or delete the forwarder (in your ISP) 
completely. It’s also useful if you start getting junk email – you can easily identify it and 
deal with it, because you know that some idiot harvested this email address that doesn’t 
actually belong to a real person. 
 
To create a new account go into MySpace and click the Signup button top right. 
 
Fill in the details in the signup screen starting off with the new email address. Make sure 
it’s the redirected email address you’ve set up earlier. Then fill in all the other details as 
appropriate and enter the captcha code. 
 
The next screen asks you to upload a picture. You can use a photo of a friend (with her 
consent!) or you can use a photo from a royalty free source. You can get free pictures 
from various sources but make sure they really are royalty free. I use Inmagine 
(www.inmagine.com). They boast the largest collection of royalty-free images on the 
Internet, currently at over 1.8 million individual graphics. You have to open an account 
with them but that is free. They have a huge amount of stock photos and they only charge 
if you download a full-sized version of their content. You can download the thumbnails 
for free; and that is all you’ll need.  
 
When you download the pictures you may have to change the file extension. MySpace 
will accept .gif or .jpg extensions but not .jpeg extensions. So edit that if necessary.  
 
The “Invite Your Friends”  page you can skip for now. MySpace will then send you to 
the new profile page. Whether you want to set up a full profile is up to you. I would 
recommend at least setting up the first section by clicking Edit Profile and filling in the 
“About Me” section. Then at least there is some substance to this fictitious beauty. 
 
MySpace allows you to use html, so make full use of this. Use basic html. Don’t go over 
the top with flash graphics and huge artwork files as you’ll only alienate your visitors 
when they have to wait a long time for your page to load. It would be worth your while 
writing a few paragraphs with a couple of pictures and a link to your website. Links to 
your own site are allowed on your profile page but – strictly speaking – affiliate links are 
not allowed, though people do use them. I recommend that you do not use affiliate links 
on your profile page. 
 
If you don’t know basic html then it is very easy to learn. This is not the right place to 
teach you that, though; there are lots of great instructional websites out there that can 
show you how to do it for free. Just type in “free html tutorial” into your search engine of 
choice and look at the huge number of results; www.w3schools.com is great. 
 
You should fill in the “Headline” just above the “About Me” section. It’s misleading as it 
isn’t a headline at all. It’s actually more like a quotation and it appears next to your 
identity’s photo in the account’s home page. It brings the identity to life a bit more. 
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You should also quickly go through the horizontal menu bar in the Edit Profile section, 
and edit your basic information. Make sure you have the name set up correctly first (see 
figure 1). The MySpace system makes a distinction between the display name and the 
actual name of the account, which you should use creatively to your advantage. 
 

 
 
Figure 1. Profile Edit (Name) screen. 
 
The next tab is Basic Info. You don’t have to change this if you don’t want to, but you 
might want to check it to see that your height doesn’t stay 1 centimetre for all time. 
 
It is equally safe to leave the Background & Lifestyle to its default settings, and to ignore 
the schools, Companies and Networking tabs as well. It really is up to you.  
 
Now you have the bare bones of your new account. There is no need to have anything 
else than this, but if you have time it would be good if you fleshed out the profile. You 
would also – if you had the time - be advised to use the blog facilities. MySpace blogs get 
picked up quite quickly by the search engines, and so it’s a good way to get noticed for 
particular keywords. It’s also a very good way to get lots of backlinks to your website, 
using properly chosen keywords. I don’t want to turn this into a tutorial on search engine 
optimization (SEO) as this isn’t the appropriate place, but you should be aware of what 
SEO is and how you can use it to your best advantage when promoting your business or 
band online. 
 
It would also be useful to set up a group. Bear in mind that the whole reason for setting 
up multiple profiles and multiple accounts is to get friends quickly and to send messages 
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out quickly (as you are limited to 500 messages per day per account). But setting up a 
group is useful for attracting people to your business. You can have one group for each 
aspect of your business, if you are promoting more than one thing. Having people join 
your group is very powerful as you will be the moderator of that group and so you will be 
in a position of influence over the people who join your group. MySpace allows you to 
set up a group within each account/profile, but only after seven days of setting up your 
account, to prevent improper use of its service. Don’t think of setting up a group for each 
account. It would be a waste of your time and MySpace’s space and bandwidth. You can 
have multiple accounts direct friends to just one group. 
 
You can also start a forum on your group. Postings on forums are also picked up by the 
search engines, in the same way as blog postings. You may want to be a bit careful about 
forums, though, as they could provide negative feedback if you let any idiot post on them 
(or even a competitor posing as somebody else). 
 
Which brings us to the Account Settings options. Account Settings is the second link 
down from the list of links on your new account’s home page, in the same block as your 
lovely picture. (See figure 2.) 
 

 
 
Figure 2. Account Settings 
 
Have a look at the screenshot of Account Settings. You will want to click on the Privacy 
Settings link (see figure 3). I would recommend leaving things at the default with the 
possible exception of two items: these are Approve Comments Before Posting and Friend 
Only Blog Comments. 
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Figure 3. Privacy Setting. 
 
Checking Approve Comments Before Posting will allow you to make sure that 
inappropriate comments are not left on your home page – for example if you are offering 
divorce lawyer documentation services you will not want someone posting “YO, BEAT 
MY BITCH UP!” (apologies to The Prodigy and to everyone else) on your page, as it 
will ruin your corporate image. Bear in mind that if you have to approve comments then 
this will involve more time and work on your part, especially if you have multiple 
accounts. 
 
Similarly, Friend Only Blog Comments will allow you a certain amount of control over 
what appears on your blog pages.  
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Figure 4. Profile Settings 
 
Going back to the Account Settings menu, click on Profile Settings (see figure 4) and 
you’ll see that this allows you to disable html in profile comments, pic comments and 
blog comments. You may well want to check all three boxes. Do you really want people 
leaving links around which encourage your visitors to leave your site and go to someone 
else’s? There’s also the matter of Google pagerank (which I’ll only mention briefly as 
this is not a tutorial on search engine optimization). If you have links leading to other 
URLs from your pages it is thought that you will reduce your pagerank, however slightly, 
by bleeding the pagerank away through those links. It’s for similar reasons that people 
often use the “nofollow” attribute to prevent spammers from leaving comment spam on 
blogs, as it effectively disables the merit in such comments. 
 
Going back again to the Account Settings menu, it is not really advisable that you supply 
an Away Message unless you really want to. Being away from your computer might 
mean that you’re away from home. If people know you’re away from home they could 
rob you, yes? 
 
You might want to change the Time Zone Settings if that is appropriate. 
 
Other than that it is probably best if you left the Account Setting to their defaults. But it’s 
entirely up to you. 
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Finding Things To Offer Your Friends 
 
If you are selling your own product or service that’s great. The chances are that you’ll 
know roughly what your target market is and who you need to sell to. If you’re a band 
you will be in a similar position. If your are in a band, or if you manage one or more 
bands, then that problem is sorted because you know exactly what you are trying to 
market. Everything in this ebook is set up and ready for you to do exactly that. Similarly, 
if you are an artist or creative person in your own right then you effectively want to 
market yourself. That’s largely what started to happen on sites like MySpace from the 
earliest days. 
 
You already have a product: the band or yourself. You only have to make that known to 
your extended (and growing) list of friends. 
 
But if you don’t have your own stuff there are other ways to make money by growing 
your list of friends. 
 
 
Affiliate Programs 
 
I’ll make this a short section only, as this ebook is about driving traffic, not setting up 
affiliate programs. 
 
Affiliate programs are the best way to earn money in the Internet age. The idea is simple: 
your website has visitors, right? Your visitors will be interested in certain things. There 
are merchants out there who have products or services which may be of interest to your 
site visitors. So you put a link on your site to the merchant’s site (with an identification in 
the link which clearly shows that the traffic came from your site) and you get paid a 
percentage of the purchase price every time a visitor from your site buys that product or 
service. Perfect! It’s a win-win situation for everyone. 
 
There are lots of affiliate networks out there. Just do a search on your search engine of 
choice for “affiliate network” or “affiliate program” and you’ll see lots. They are almost 
always categorised. Go through to the appropriate category and see which ones you think 
would be suitable to your site and your visitors’ interests. 
 
There are different types of affiliate program. There are those which pay by the purchase, 
those which pay for applications, those which pay for qualified leads and those which just 
pay for clicks. Of the latter Google’s own Adsense program is the best known by far. It is 
also reliable and efficient. But I’m assuming that you have some knowledge of all this 
already and that you’re keen to get that traffic to your links! 
 
One word of warning: you should check each affiliate program to see if they accept 
traffic from MySpace (and/or other social networking sites), because some of them don’t. 
You should also make clear the distinction between traffic directly from MySpace pages, 
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messages, comments, etc., and traffic which arrives at your site from other sources, 
including MySpace. Make certain that your merchant will pay you for all such traffic, and 
that this can be verified from your log files, etc. 
 
Here’s a short list of affiliate program sources: 
 
Affiliate Scout 
Clickbank 
Clickbooth 
Google Adsense 
Leadermarkets 
Link Connector 
Revenue Gateway 
Survey Scout 
 
There are lots of others. But I must stress that you should check out their terms and 
conditions on an individual basis. 
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 Marketing Your Offer = Getting Friends 
 
 
Your  whole success at building your list is based – as far as your relationship with 
MySpace is concerned - on the number of friends you can get. 
 
I’ve discussed earlier that the best way is, quite cynically and frankly, to set up multiple 
profiles of cute girls (unless your target demographic suggests otherwise). Okay, that’s 
already been covered. Now, how do you get them to be your “friend” and into your list? 
 
The manual process is very easy and very time-consuming. You are looking for people 
who are interested in what you are offering. So you can use two broad methods: Groups 
and Browse. 
 

 
 
Figure 5. Groups within MySpace. 
 
Figure 5 shows the groups listing. You can see that there are lots of categories to choose 
from. You just need to drill down into sections which you think will have people who 
will be interested in what you have to offer. The key is to target your chosen potential 
audience as specifically as possible. Don’t use the shotgun approach. You’ll need to 
finely target your audience for the greatest success. You can search by keywords if you 
like. You can use the keyword search tool either at the top level (search all groups) or you 
can drill down to specific group category level and search by keywords there. The latter 
will provide you with better targeted leads.  
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Say, for example, you were into Ford Mustang memorabilia. If you do a search for 
“mustang” at the top group level you will get a whole load of results, much more than if 
you drilled down to the Automotive section and did the same search (assuming the search 
function is working, which it is not as I write this). The general search will turn up results 
for people who are interested in horses, right? They won’t necessarily be interested in 
what you have to offer. So it makes sense to drill down to specific interest groups before 
you do your search. 
 
One thing that will grab your attention quite quickly is the size of all this. In the 
Automotive section alone there are over 42,000 groups at the time of writing. And this is 
one of the smaller categories! In the Music category there are well over a quarter of a 
million groups. That’s not people, that’s just groups. Some groups have tens of thousands 
of people in them. 
 
Let’s stop for a minute and consider the sheer scale of this. We’re looking at a database 
of over 120 million people at the time of writing. That’s more than half the population of 
the United States. That’s twice the population of a country the size of the United 
Kingdom. And they’re all there waiting to be contacted. I can’t remember an opportunity 
like this since … no, I can’t remember an opportunity like this. Period. 
 
It also requires us to be responsible in our approach. There is no need to spam. Spamming 
is for idiots anyway, but there really is no need for even idiots to spam if the marketplace 
is so vast to begin with. Throughout this ebook I’ll be pointing out how spamming would 
be counter-productive to all our efforts, not to mention the pointlessness of trying to 
target people who are not relevant to our aims. 
 
Given all this, anyone who tries to spam MySpace with a “blunderbuss” approach is an 
idiot who deserves to get their account deleted, which is what will happen if MySpace 
has sufficient evidence to believe that their terms of service have been violated. 
 
Figure 6 shows the Browse screen. You’ll notice that there are two tabs near the top right 
of the screen. The Basic tab is good as it is if you just want a general search and is quite 
powerful, but the Advanced tab allows you even greater reach. 
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Figure 6. The MySpace Browse screen. 
 
The Basic tab allows you to search for potential friends (and potential customers) by 
gender, age, marital status and country. You can also search for people in terms of their 
proximity to a certain location. 
 
So if you were a band or an artist and you were planning a tour, you’d know the places 
you were planning on going to. So you could do a search for people who lived within, 
say, 50 miles of that venue and ask them to be your friend so that you could send out an 
invitation nearer the time. You could do this, in advance, for all the venues that you 
were planning to visit! How wicked is that! 
 
You could also filter it by age group if you wanted to. If you were a band you may want 
to leave out people who were over 55. If you were a touring exhibition about the history 
of Native American culture you might want to leave those people in and appeal to the 
entire age group. If you were in the financial services field then you would want to ensure 
that your youngest age group was set to 18 (or whatever is the legal adult age in your area 
of jurisdiction) so that only those defined as adults would receive your subsequent offers. 
 
If you were organizing speed dating evenings across a state you could filter out people 
who were already married (but presumably leave in the swingers!). You could even 
organize speed dating specifically for middle aged people who were already divorced. 
You see how powerful this is. 
 
Well, the Advanced tab is even more powerful still. Actually, when I first saw the 
Advanced tab I couldn’t believe it was allowed. Various data protection laws usually 
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prohibit this kind of information from the public domain. But because people have 
volunteered to give these details about themselves then it’s okay. 
 
The Advanced tab allows you to filter by all sorts of things to fine-tune your approach.  
 
In addition to all the criteria set in the Basic tab, in the Advanced tab you can target 
people by their ethnicity, body type, height and even sexual orientation. You can filter by 
the level of educational attainment of your target group, which is useful if you have a 
high ticket product or service, bearing in mind that people with post graduate 
qualifications will tend to be more affluent and have higher disposable incomes than 
people who left the educational system at high school, though that is not a universal rule. 
You can target smokers and non-smokers, drinkers and non-drinkers. You can even select 
people by their stated religion, their (self-assessed) income and whether or not they have, 
or wish to have, children. 
 
One caveat: nobody can guarantee that this data is absolutely correct. In the same way 
that people are able to lie giving their demographic details or opinion to a researcher or 
opinion polster over the phone or online, it is a relatively easy thing to do on MySpace if 
people really wanted to. Why would they want to? I don’t know. But it does happen in a 
small minority of cases. So bear in mind that this data isn’t written in stone. 
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Software and Automation: The Big Difference 
 
 
This is where the smart money is. 
 
It has to be said that it’s a bit tedious doing all this manually. You can buy tools to 
automate the whole process. Note that it is against MySpace’s Terms of Service to permit 
use of such tools, so you’ll have to be sensible about it and not go over the top. MySpace 
limits all communications from your account to 500 per day (this is often given as that 
figure, although no absolute number is actually quoted in the MySpace TOS). That 
includes ALL communications, whether they’re friend requests, comments or other 
messages to friends. So you have to stay within that limit. I suggest starting off at 50 or 
so, and then working upwards. You do not want to raise any red flags the minute you 
open a new account. Break the conditions and your account could be terminated. Your 
account could also be “frozen” in the sense that the account could still appear to be there, 
but nobody is getting any of your messages. If this happens then wait a week or so and 
then begin posting messages slowly, and in small numbers. 
 
There are ways to increase the number of your friends. There’s nothing to stop you 
opening multiple accounts or “dummy” accounts under different names, as discussed 
above. 
 
It is useful to join the unofficial MySpace forums and collectives that have sprung up. By 
joining these groups you will be party to the pooled knowledge of their members who 
have already tried putting their various tactics into practice, and don’t mind spilling the 
beans about the results. 
 
The foremost of these is Spacehogs. This is a paid subscription membership. Not only do 
you get to join a lively forum and discussion group, but you also get an instructional 
ebook (with videos) on “gray hat” techniques that people have used at MySpace. The 
people who run Spacehogs are extremely proactive and new things keep arriving at their 
site almost every day, all for free for lifetime members. Spacehogs is at 
http://www.myspace-explosion.com/spacehogs.htm 
 
For a slightly different approach go to Confidential MySpace, which also has training 
videos and useful techniques on using different methods with MySpace. Their approach 
is more “white hat” and takes into account search engine optimization aspects affecting 
placement in search engines and other more technical issues. Confidential MySpace can 
be found at http://www.myspace-explosion.com/conf-myspace.htm 
 
There are several software products out there to service and automate the MySpace 
friend-gathering process (your list-building process). Usage of any of them are against 
MySpace rules. So don’t abuse their capabilities. There are failsafes like a limitation of 
number of requests per day, but you must always make sure that it appears as if you are 
doing this manually, and not employing software. 
 

Page 17 of 39 

http://www.newmedia-resources.com/spacehogs.htm
http://www.newmedia-resources.com/spacehogs.htm


Of all the software available, the best without a doubt is Badder Adder. It’s the best for 
lots of reasons. But the biggest reason is its customer service, and the fact that it is always 
being developed to get better and better. For example, whenever MySpace makes a 
change in its friend request procedures, Badder Adder copies that change and writes it 
into the automation process. 
 
You can get Badder Adder at http://www.myspace-explosion.com/badder-adder.htm  
 
There is a demo version you can try for free. It is a full version, as opposed to a scaled-
down version which doesn’t allow you to see its full functionality. But you can only use 
it for 30 minutes. So either buy it straight away or get the demo, see how fantastic it is, 
and then buy it. Either way you’ll want to buy it! Believe me, you need this software! 
 
Badder Adder has its own set of helpful videos showing how to use its many functions, 
so there is no point in trying to reproduce that here. Figure 7 shows the front screen. 
 

 
 
Figure 7. Badder Adder Front Screen. 
 
Badder Adder allows you to sent friend requests very quickly and automatically, without 
any effort on your part, up to a specified limit per day (under 500). It can also let you 
send messages on the same basis, or send a combination of friend requests and messages 
(it is thought that a message with a friend request will produce a better acceptance rate 
than if you sent request alone without messages).  
 
Badder Adder also allow you to post comments in the same way, also bulletins and Event 
invites. It can also be set to accept requests automatically as well. It has an internal 
logging system so that it does not send the same message to the same person more than 
once (per account). 
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You can collect Ids from MySpace by any means that you can manually. But it gets more 
powerful than this. 
 
You can use what is known as “chaining”. This means that you set your different account 
profiles in Badder Adder (just by inputting username and password for each account) and 
select which accounts you want the software to act on by checking them. You then enter 
the number of messages you want sent. The software will automatically send those 
messages up to the maximum that you have set, then it will move onto your next 
account and do the same again, and then the next account, and so on. You can just set it 
and walk away and it will spend the whole day and night adding friends for you if you 
want it to, without any danger of your account being closed, because you are using 
multiple accounts on automatic! 
 
Isn’t that fantastic? No wonder MySpace doesn’t allow it! 
 
You can get Badder Adder at www.myspace-explosion.com/badder-adder.htm  
 
IMPORTANT NOTE: There is evidence to believe that MySpace is now logging IP 
addresses. Every computer has its own unique IP address. This, effectively, means that 
you may want to send messages from different computers. Keep each of your 
accounts/profiles unique to the computer that you created the profile with; do not send 
messages from profiles using any computer other than the computer you used to 
originally create that profile. Keep a record of which computer is used for each profile on 
a spreadsheet. Limit your usage to 400 messages (total messages, including bulletins, 
comments, friend requests, etc.) per computer per day. 
 
If you implement this policy from the start you will be able to build up your contact list 
gradually but surely, in the knowledge that your various accounts/profiles will not be 
deleted or put on hold. 
 
This does not mean that you will have to buy lots of computers! Just start small, with one, 
and work your way up gradually. Especially if you follow the advice given below (about 
avoiding duplicate IDs and also targeting people who themselves have lots of friends) 
you will still be able to have messages seen by thousands of people every day. 
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Cutting Down on Time and Avoiding Duplicates 
 
 
When people join MySpace they will usually join several groups, not just the one. And 
when they join those groups they will tend to be groups within the same interest area. If 
you are interested in that area (your target group) you will discover that you are trying to 
appeal to the same people over and over again, because they have joined lots of different 
groups within that theme or interest range. 
 
This affects you in two ways. Firstly it means that you will be spending much more time 
reaching those people needlessly, both with the original friend requests and then all the 
subsequent messages. Secondly, it increases the chances that you will be reported for 
spamming, as the same people are getting the same message over and over again, because 
they belong to more than one group. If you are targeting all the groups in that interest 
range (and you should be) then you will hit each person for each group joined. Over time 
they will become very annoyed with you. 
 
So you waste a lot of time and you run the risk of having your account closed down. 
 
Fortunately, I have discovered a way round this. 
 
It involves manipulating the data so that you can get user IDs from one software 
application and use it in another. It’s a very simple form of data processing, and anyone 
can do it. 
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ID Data Processing 
 
This chapter is at the heart of the MySpace Explosion and is what separates the free 
version (this one) from the premium paid-for version. 
 
This section is 13 pages long and includes specific instructions on how to process ID lists 
into powerful friend-hungry tools to explode your contact list. The premium version also 
gives you access to software allowing you to do this very easily and quickly. 
 
For that reason you should upgrade now to the premium version. It only costs a measly 
$19.97. 
 
You thought I was going to give away all this amazing information for free??? 
 
To upgrade to the premium edition click here. 
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The Marketing Funnel 
 
 
What follows is of great importance to those of you selling a product or service; it is not 
so relevant to bands or artistes. But if you are a band or an artiste I’d recommend that you 
resist the urge to skip the next couple of sections, because the principles are broadly the 
same. The only difference is that you are marketing yourselves and not a product or 
service. 
 
You must consider this process like a type of funnel. Not all people will see your 
message. Not all people who see your message will open it. Not all people who open your 
message will click on your link and go to your site. You have to factor all these into your 
earnings process.  
 
Then when people get to your site how will they behave? Most people will do nothing – 
they’ll just have a look and leave after a short while. But some of them will take some 
kind of action. If you have Google Adsense on your site they may click on that. Or they 
may sign up for a freebie or a newsletter, which will involve them entering their name 
and email address into an opt-in box. Then at least you will have contact details for them 
so that you can send follow-up emails to get them to return to your site (where they may 
click on further Adsense links or even buy the product or service you are selling). 
 
The ideal situation is where your visitor buys the product on the first visit. But this will 
be very rare. 
 
So how do we quantify all this? 
 
Well, let’s try a hypothetical example. Let’s say that we send a message to 1,000 people 
who have already volunteered up to be your friends. For whatever reason, only 600 
people see that message waiting for them. Of those who see it only half will open it. That 
will produce what is known as an Open Rate. In this case the Open Rate is 30 percent 
(300 out of the original 1,000). Of those who open it and read it only a small proportion 
will be interested enough in what you are saying to click on the link to go to your site. 
Let’s say a quarter do that. 
 
Then when they get to your web page (called the landing page) there will be further 
metrics to consider. If your web page has been up for some time you will be better able to 
measure what people have done in the past, and so predict what they will do in the 
present and future. 
 
If you have a Google Adsense account you will be able to check things like click-thru 
rates (CTR). You will also be able to track percentage of affiliate sales by logging into 
your affiliate account of whatever product or service you are offering. 
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Let’s say that your Adsense CTR is 20 percent and your sales rate is 3 percent (your sales 
rate will go up if you offer an opt-in box so that you can attempt sales at a future date: 
more about opt-in boxes later) 
 
Now let’s look at the whole picture: 
 
Number of messages sent: 1,000 
Number of messages seen: 600 
Open Rate: 30% 
Click-Thru Rate to web page: 25% 
Adsense CTR: 20% 
Purchase Rate: 3% 
 
Note that the Adsense CTR and the Purchase Rate are subsections of the Click-Thru Rate 
to your web page, and not the total number of messages. 
 
In this case, of all one thousand messages sent, you will get 15 Adsense clicks and two 
sales (well, 2.25 really). 
 
That may not sound like a great deal, but it’s okay for not doing much except sending a 
message to people who have agreed to receive them! 
 
Let’s say you make $30 per sale for your product; and let’s also say that you make 30 
cents for each Google Adsense ad that’s clicked. That means that, in this example (and 
it’s only an example) you’ve made $60 in sales and $4.50 in clicks, totalling profits of 
$64.50 with no overheads. That’s not bad! How long did it take you to write and send out 
that message? Ten minutes? Not bad at all! 
 
If you had ten thousand friends and sent out as many messages you’d have made $720. If 
you did that ten times a month you would make $7,200 a month. Now that’s more like a 
living wage! 
 
What if you had multiple MySpace accounts, each specialising in a niche area, and each 
targeted tightly on specific MySpace groups so that your Open Rates doubled to 60 
percent? 
 
And what if your total number of friends were 200,000? 
 
Then you’d be making over three million dollars a year! 
 
So it’s important to take a close look at the marketing funnel at each stage to see how 
these metrics could be improved. Because, believe me, they can always be improved. 
 
You will increase your overall earnings if you consider how you can improve things at 
each stage in the process. How do you increase the number of people to send message to 
in the first place? How do you get them to click on the message and read it by giving it a 
provocative title? How do you persuade them to click the link and follow through to your 
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website? Do you – or do you not - capture your prospect’s name and email address at any 
point, enabling follow-up attempts at sales resulting in greater profits? Improve the 
metrics at each level and you’ll see how the end result can be dramatically improved; 
seeing the whole process as a funnel of different levels allows you to do just that. 
 
Here you are entering the area of split testing. This area is too vast to go into here in any 
detail. But you must test your copy and all your procedures by doing a simple AB split 
test at all levels of your funnel. Look up split testing in any search engine. There’s even 
software that can help you do this. 
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Affiliate Marketing Using This Method 
 
 
The marketing funnel principle stays the same if you are offering other people’s products 
or services by using affiliate marketing, but the distance becomes greater because you are 
not allowed to put affiliate links on any of your messages or on your profile (or any 
other) MySpace pages. You can try and get away with it, but your account will eventually 
be deleted when a lot of people complain about it. If lots of people are getting your 
messages then sufficient numbers are going to complain about the affiliate links, which 
will result in your account being deleted. You want those huge numbers of people 
reading your messages or visiting your profile, otherwise you will not be earning the sort 
of money described above. So your tactics had better be squeaky clean! 
 
Remember that you will have to get people to go to your site, because you are not 
allowed to put affiliate links on your messages themselves (and you are not able to put 
javascript anywhere, even on your profile). So your recipients will need to click to a link 
from your message and go to your site. 
 
(Sidenote: It is technically possible to put affiliate links on messages and in your profile, 
but it is not allowed in the MySpace terms of service. So it’s best not to do it; remember 
that it need only take one complaint and your account could be closed. Javascript is not 
technically possible to incorporate into any message or profile, so forget about the easy 
money prospect of having Google Adsense blocks at the top of every mass comment that 
you send out; that isn’t going to happen.) 
 
If you are redirecting your friends and visitors to an affiliate site you will have to have 
the affiliate code somewhere (otherwise the merchant will not know it was you who 
created the sale and you will not get paid). But you aren’t allowed to have your links 
anywhere on your MySpace account or in your messages. 
 
So that will involve another level in the marketing funnel. 
 
In the previous example it was a clear process which was: 
 
Number of messages sent: 1,000 
Number of messages seen: 600 
Open Rate: 30% 
Click-Thru Rate to web page: 25% 
Adsense CTR: 20% 
Purchase Rate: 3% 
 
Now there is a new level, it becomes: 
 
Number of messages sent: 1,000 
Number of messages seen: 600 
Open Rate: 30% 
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Click-Thru Rate (CTR1) to web page: 25% 
Click-Thru Rate (CTR2) to merchant landing page via your affiliate link: 25% 
Purchase Rate: 3% 
 
(Assume there will be no Adsense ads on the landing page, because the merchant will not 
wish to drive visitors to his competitors!) 
 
Every time there is an extra click the whole thing slows down. In this case your visitor 
will arrive at your own web page and then have to make a choice about whether to click 
through to the merchant’s site using your affiliate link. In the example I’ve kept this the 
same as the first CTR which is 25%. So your revenue is reduced by four. You’ll only 
make one quarter of the sales. Or you’ll need to send four times the number of visitors to 
the merchant’s landing page to make the same number of sales. 
 
There is a technique which effectively bypasses one of the stages of the marketing funnel, 
thus increasing you chances of sales by a factor of four. 
 
Actually, there are two techniques. On is called cloaking. Using this method you can 
“cloak” (as it’s called in the business) a URL so that people don’t actually see the real 
URL, meaning that they don’t see the full path, so they don’t know where they’re being 
sent. This is useful sometimes, especially if you have a very long URL that is difficult to 
remember, or so long that it breaks up on a page. 
 
But there is a serious problem with cloaking when it comes to affiliate links. Affiliate 
tracking uses “cookies” to keep track of which affiliate sent traffic to the merchant site. 
Without these cookies working the affiliate who sent the traffic would not get paid. Some 
browsers drop those cookies when cloaking is used. They just can’t handle a link being 
disguised in such a way and they forget about who sent the visitor. They send the visitor 
to the required page but they do not attribute that visitor to the affiliate. So the affiliate 
loses that commission. 
 
So there’s a better technique to use. It’s foolproof, and all cookies are left intact when 
using it. You won’t lose any commission. 
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How To Bypass The Extra Stage 
 
 
Fortunately there’s an easy way to get round this. Just set up a redirect script – a simple 
line of code – on a web page, which will take you visitor to your merchant’s site via your 
affiliate link. 
 
But to get that you’ll have to upgrade to the premium edition of this ebook. All it costs is 
a measly $19.97. 
 
To upgrade to the premium edition click here. 
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Selling Your Own Product or Service 
 
 
If you have your own product or service, you can use the methods outlines above equally 
well, except you are keeping all the profit to yourself. Just do the same as in the above 
examples. 
 
You might want to take it a step further by recruiting affiliates of your own. Now you’ve 
turned the tables, and you’re getting other people to sell your product (or service) while 
making a nice amount of cash for themselves as well. Whether it’s a physical product (if 
you make things either as a hobby or as a business) or a service (you might charge a fee 
for book-keeping services or even designing MySpace profiles on an individual basis) or 
it’s a digital product like a piece of software or an ebook, you can find a niche group on 
MySpace. Just observe the same rules as before; especially, don’t try the had sell. Lay out 
your wares and see if people are interested, then make them aware that the service or 
product can be had at a price.  
 
Recruiting affiliates to sell your product or service for you is a very good idea. Software 
is available which you can set up to automatically calculate your affiliate’s commission 
and keep track of all your affiliates’ activity. You can also set up items or services which 
have a one-off payment or a recurring monthly payment if you are offering a service. 
 
PayDotCom is a service I would recommend for such an exercise. It does all the above as 
well as incorporate merchant services within its operation (you can use Paypal, Stormpay 
or any other similar third party merchant service. It also has a virtual marketplace, where 
you can advertise your goods or services for free. You can set it up to do all sorts of 
things. 
 
PayDotCom is a bit like Clickbank, but it’s far better; it does more and it’s cheaper. 
Here’s a quick overview of PayDotCom charges: 
 
 

Sale Price Fee* Split by Vendor and 
Affiliate 50/50 

$0.01 to $10 $1.00 Yes 
$10.01 to $20 $2.00 Yes 
$20.01 and over $3.00 Yes 

• Note. If there is no affiliate the Vendor pays the full fee to PayDotCom. 
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PayDotCom Compared To Others 
 

Sale Price PayDotCom® 
(See Above) 

PayDotCom® 
Discount 
Option 

ClickBank®  
$1 + 7.5% 

2Checkout®  
$0.45 + 
5.5% 

$10 Sale $1.00 $.80 $1.75 $1.00 
$20 Sale $2.00 $1.60 $2.50 $1.55 
$47 Sale $3.00 $2.40 $4.53 $3.04 
$97 Sale $3.00 $2.40 $8.28 $5.79 
$197 Sale $3.00 $2.40 $15.78 $11.29 

 
 
Notice that there is no percentage scale, like Clickbank, but just three levels of fees, $1, 
$2 or $3, depending of the value of the product or service. Clickbank charges $49 to open 
a vendor account. You can open a PayDotCom account for nothing by going to 
www.myspace-explosion.com/paydotcom.htm 
 
Their system is also very easy and intuitive to use, and they have a reliable help desk. 
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Joint Venture With Group Moderators 
 
 
You might want to get friendly with group moderators. This is because you could make 
them an offer that could be of benefit to both of you. Joint ventures are a heightened form 
of affiliate marketing, because they use the leverage that comes from the authority of a 
dominant figure in a group of people. The moderator of a MySpace group will have just 
that kind of authority; he or she will be able to influence all the members of that 
particular group. 
 
It’s important that you’re always level and straight with the group moderator. This is no 
place to be anything less than completely honest. You will want to be seen as a bit of an 
authority figure yourself, and someone who can be trusted absolutely. It’s best to draw on 
your own experience; you need to demonstrate a genuine talent at something. 
 
Let’s say you’ve been refurbishing old guitars as a hobby for years. You have an idea of 
writing a short instructional book about how people can refurbish their own guitars and 
you’re willing to share you experience in the book. You decide that it’s quite easy to 
make an ebook from a Microsoft Word document, which you can then download and sell 
on the Internet using an all-in-one shopping facility like PayDotCom. 
 
You’re wondering about how you can go about selling it. Then you have a brainwave; 
what if you could contact group moderators at MySpace within relevant interest areas and 
see if they’d be interested in considering a joint venture with you. You might want to join 
a group that has an interest in music generally, or musical instruments specifically. 
 
This is something you’d have to lead into gently; this is no place for the hard sell. You 
want to introduce yourself first, without any mention of financial deals. Let the group 
moderator know your talents. Tell him or her how impressed you are with the way the 
group is set up on MySpace, and how the group’s members stand out from that crowd. 
Find good things to say about the group – there’s bound to be lots of individual ways in 
which that group distinguishes itself from the others.  
 
Only after you’ve established a good relationship will you want to mention the idea of the 
joint venture. Depending on how you feel you might want to just come right out with a 
proposal, or you might want to casually mention that you’ve written an ebook developed 
from the years you’ve been doing your hobby of refurbishing old guitars. Did you think 
anyone in the group would be interested in that? The group moderator may then come out 
with a straight proposition then and there. Or you might have to wait a couple of days and 
then, if there was sufficient interest, make the suggestion yourself. 
 
You’d have to agree then and there on splitting the proceeds between yourself and the 
moderator. S/he would make a nice chunk of money as well. You might suggest a 50/50 
split. Software like PayDotCom can easily set this up for you and organise the whole 
delivery system. It’ll take $2 of the purchase cost. If your ebook was priced at $19 you 
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would end up with $8.50 after your joint venture partner took half the profits and paid 
half PayDotCom’s fees. 
 
Leveraging the power of a large group can have awesome consequences. In a group of 
10,000 active members, if the moderator gave his or her stamp of approval to a good 
product like a downloadable ebook and sent a message to all the group’s members, then it 
might mean that as many as, say, three percent of the group bought your ebook. That’s 
300 sales from one source alone. 
 
So if you sold 300 copies of your ebook you’d come away with $2,250 in sheer profit. 
 
Next, join other groups and repeat the process. With PayDotCom you came even set up a 
2-tier system, so you’d be getting affiliates to recruit affiliates. This works best only with 
certain products. Try it out and see if it works with what you have to offer. 
 
Two tier affiliate programs are useful if there are potentially large numbers of purchasers 
(end-users) dispersed over a large area, network, or (in the case of MySpace) collections 
of diverse groups. They work well at uncovering large markets which you didn’t realise 
were there in the first place. 
 
An example: let’s say you approached all of the moderators of twenty groups that you 
thought might have members who’d be interested in your ebook. You would split the 
proceeds three ways; you would take 40 percent, your joint venture partner (the group 
moderator) would take 30 percent, and his/her affiliate (the second tier affiliate) would 
also take 30 percent. You’re making a little bit more than the other people. But, after all, 
it is your product, and the others would not have made anything at all – not one red cent - 
without your product and your idea in the first place. 
 
If, on average, each of the 20 group moderator was able to motivate 10 people in his 
group to act as an affiliate, and if each of them managed to sell your ebook to 100 people 
(irrespective of whether they had anything to do with MySpace or not), then you’ve made 
$152,000 before merchant fees. 
 
The two tier method reaches people you would not have thought of originally, people you 
would never have been able to contact. 
 
If you are a group moderator and would like to know how to make an extra bundle of 
cash why not write to me at jointventures@myspace-explosion.com  
 
As a matter of fact, you needn’t be a group moderator in order to write to me with some 
suggestions about how you could apply this to people you know, whether it’s inside 
MySpace or independent of MySpace. All you need is a big enough number of people 
interested in the same thing.. 
 
On the other hand you could be a group moderator if you wanted to. Why not start your 
own group? Write to me anyway. 
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Whore Trains and Other Accelerated Methods 
 
 
A lot of people say this is a good way to increase the number of friends you have, and 
therefore the number of people you can try to include in your growing list of contacts. 
 
For some purposes whore trains are good. But for most purposes they are not. If you are 
aiming at a target audience (and you should be) then whore trains will not do anything 
much to increase your reach.  
 
People join whore trains because they want more friends. It’s the MySpace equivalent of 
FFA sites. It’s the place where everyone is posting their publicity but nobody is taking 
very seriously. Also it tends to be the same people who join all the whore trains at the 
same time. So if everyone who wants to join a train joins 20 (and they may as well) then 
that means you won’t reach the number of people you think you’ll reach just by linking 
up to lots of identities on the trains. In reality you’ll be reaching the same people twenty 
times over. That means you’ll really be reaching twenty times fewer people. And the 
ones you’re hitting twenty times each are going to be getting increasingly annoyed at 
you. But then again, that’s their fault for joining the trains in the first place. Because they 
shouldn’t (which is what I said in the first place, right?)  
 
Whore trains are good – can be very good – for a couple of things only – when you want 
to reach lots of people quickly and you know that they themselves want to reach lots of 
other people quickly as well. But in the normal sphere of list-building, where precise 
targeting is better by far, whore trains are a waste of time completely and I don’t 
recommend using them unless you have very good reason. 
 
Some trains in specific niche areas are useful. They can be very useful. These include 
business opportunity seekers of all sorts and people who just want to build their list, 
whoever it contains. But joining the huge, catch-all trains will be counter-productive in 
most cases. 
 
Train Conductor  is an amalgamation of lots of different whore trains and can get you 
new friends everyday very quickly It automatically joins your account profile to a  list of 
over 50 MySpace train sites.  
 
Friendstorm is an interesting variant on the trains. You add your profile’s ID and generate 
some html code from it, which you then paste anywhere you get traffic. You get more 
credits the more friends you pull in, and the more credits you get the more visitors you 
get in return, with the opportunity of more friends joining. You can pay $5 for a featured 
listing and this will get you lots more friends. 
 
There are lots of trains, whore trains and similar “vehicles”; so much so that it is 
impossible to catch up with all of them. They all share the same characteristic: they are 
joined by people who want other people to join them. They are a means of publicity 
which ultimately attracts other people looking for publicity. 
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The analogy with Free For All (FFA) sites and safelists is too tempting to resist, so I 
won’t resist it. Safelists started off as a perfectly good idea. You could blast your 
message out to everyone in a specific interest group, and in return you had to opt to 
receive all the other messages from everyone else in that group as well. This was fine 
until a certain critical mass was reached and it became necessary to offer the option of 
receiving digests of messages themselves, instead of each and every message, because 
there were just so many of them. 
 
So that’s why FFA sites and safelists don’t work (except for the crassest type of bizopp). 
 
The same story, sadly, is becoming true of the otherwise excellent Yahoo Groups. 
Critical mass has been reached on some Yahoo groups and they are offering digests of 
messages instead of the constant flow of the messages themselves. On some groups you 
can opt to receive just one digest per day; just a summary of all the messages contained 
within one message. 
 
Does anyone open those digests and click on all of the messages and read them? Well 
someone must read them. 
 
But the time had to come when we were receiving multiple digest messages per day, as 
we had joined multiple groups (because we wanted our message to be seen by as many 
people as possible, right?). So our inbox is now flooded with lots of digests every day. 
 
I don’t know about other people, but I have a standard redirect on my Outlook Express 
which places all incoming Yahoo Groups messages in my Deleted Items box by default. 
 
Does anyone read these messages any more? I don’t know. Some of the newer groups 
will be fresh and useful, sure. But once critical mass has been reached it’s downhill all 
the way on a group by group basis. 
 
This syndrome is by no means confined to the excellent and well-meaning Yahoo. It 
happens to any system that corrupts itself by being too open to greed. It’s more to do with 
human nature than with the good intentions of the system itself, or its need for 
propagation.  
 
You must take action now! Human nature being what it is MySpace may eventually turn 
into a junk posting pot. It may go the way of the FFA sites and the safelists. It will go the 
way Yahoo Groups is going – it will become a place where everyone posts their ads in 
the hope of getting business, using a fake email address and diverting replies to that email 
address to their Junk Mail folder. (I call it the “post and duck” practice.) 
 
So you must act now, and channel all your prospects into a proper opt-in contact list. This 
brings me to the most important chapter…. 
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Making Sure You Keep Your Friends 
 
 
All good things must come to an end, and that includes MySpace. Whatever else 
happens, we must assume that at some point MySpace will wither away, either 
completely or into some other form. With that will disappear the friends’ contact system, 
the whole process that you have built up over the many weeks and months that you have 
put these principles into practice. 
 
Think of it like this: it’s like the difference between owning and renting. With your 
MySpace activities you are renting your friends, because they’re not really part of your 
own list … yet. Once you get a proper list sorted out you will feel the difference. You 
will actually own the list. They will be yours for life. They’ll be yours whatever happens 
to MySpace. 
 
You must find a way of keeping your friends, of channelling them into a proper list, 
whatever happens to MySpace. You must not rely solely on MySpace to be the source of 
your livelihood and income. You must have a means of enabling – and encouraging – 
your friends to opt into an independent list. There are many third party suppliers of such a 
service, and they will host your list on their servers, and into as many individual lists or 
accounts as you wish, so that you can retain the original uniqueness of each list.  
 
There are about three or four major players in this. I use Aweber and fully recommend 
them. Aweber provides a means of safe double opt-in and ticks all the boxes required of 
the CAN SPAM laws. Your lists are hosted on their servers so yours aren’t overloaded. 
But most importantly, Aweber has a recognisable “signature” and URL that ISPs will 
know about and are happy with. They know that emails carried by Aweber are not spam. 
So that means that you are less likely to have your emails dumped into recipients’ junk 
boxes. 
 
Aweber are proud of their 99.34% email delivery rate. You are allowed unlimited 
autoresponders and newsletters on your account, with lots of different style templates (if 
you want) with ad-tracking and real-time stats. Their reports can even tell you how many 
people opened your email and clicked specific links within each email. They work hard at 
making their customers’ lives easier with good, live technical support six days a week. 
Contact Aweber at www.myspace-explosion.com/aweber.htm  
 
You should have your own opt-in list anyway, whether you use MySpace to help in 
building your list or for any other purpose. With Aweber your lists are permanent. They 
are your recurring income stream and the life blood of your business. You can send out 
emails to your lists on an automated basis as a series of follow-ups after an opt-in, or you 
can blast out email messages to all of your list members at once using the broadcast 
facility. And now they are on your own list there is no limit of 500 a day either! If you 
have a list of 200,000 then you can send your message to those 200,000 with one click, 
and from one account. They are yours for life, literally until they die or unsubscribe, or 
abandon their email address. 
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Finally: Netiquette 
 
 
Always follow the rules as best as you can where MySpace protocol and terms of service 
are concerned. I know it can be difficult to stick rigidly to the rules all the time, and I also 
know that MySpace sometimes turns a blind eye to things that shouldn’t, strictly 
speaking, be allowed (like affiliate links in messages). 
 
But remember you are here for the long haul. You don’t want to get into the habit of 
getting accounts deleted all over the place just because you’ve been a bit sloppy here and 
there, or you’ve made a careless decision about the content of a comment or bulletin. 
 
Also, be careful. MySpace advises this themselves. Fortunately the proportion of nutters 
on the Internet is relatively low, but they do exist. You should not let your enthusiasm or 
your ambition put you in a compromising or dangerous situation. 
 
One final point to mention. Always be courteous. Why should you treat someone 
differently in a message than you would face to face? 
 
The chances are you will get the odd nutter attacking you in a message. If you get insults 
from people for whatever reason, it is important not to respond to them in any way at all. 
Even if the person uses the foulest language or insults your grandmother, just ignore 
them. Delete the message and carry on. If you want to reach lots of people then you will 
get lots of people attack you from time to time. The most successful people in this kind of 
business are open to this on a daily basis because they are so successful; their reach is so 
vast. 
 
I’ve had lots of these and they all – without exception – share the same characteristics: 
they are badly written by people who are barely literate. So of course they’re angry: they 
can’t express themselves properly so they can’t get a job! They’re angry at life, angry 
about everything. They’re the kind of person who ends up at shopping malls shouting at 
the traffic. Just delete them and carry on with your life. Those people have much grimmer 
things waiting to happen to them. 
 
Like everything else in life, always be positive. If other people want to behave like jerks 
there’s no reason for you to copy them, is there? You’re much better than that. 
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Appendix 1: 
 
List of The Largest Social Networking Sites 
Paid version only 
 
A list of the largest social networking sites that you can join; also their theme and focus, 
and the number of members in each site. The list has live links so you just click on the 
name of the site and you’re there! 
 
This can be found in your MySpace Explosion Premium edition that you downloaded 
with your purchase. 
 
If you have the lite version of this ebook then you must upgrade to the Premium version 
in order to get these extra goodies. It will cost you a measly $19.97.  Click here to 
upgrade. 
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Appendix 2: 
 
Social Network Marketing Spreadsheets 
Paid only version 
 
Here are eight spreadsheets which are lists of social networking sites. They are divided 
into the following categories: 
 
Social Networking Sites 
Business Networking Sites 
Common Interest Social Networking Sites 
Dating Sites 
Friend Networking Sites 
Mobile Communications and Software Networking Sites 
Photo Sharing Networking Sites 
Social Networking “Plus” Sites  
 
 
 These spreadsheets will be your companion in your social network marketing strategies. 
Select all the sites that are applicable to your business or interests and then click on the 
live link on the spreadsheet to join immediately! 
 
This can be found in your MySpace Explosion Premium edition that you downloaded 
with your purchase. 
 
If you have the lite version of this ebook then you must upgrade to the Premium version 
in order to get these extra goodies. It will cost you a measly $19.97.  Click here to 
upgrade. 
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Appendix 3: 
 
Free Software To Help With Your Marketing 
Paid version only 
 
Download Zortech Editor – useful macro facility for cleaning files 
Download TextPad – Free version with macro facility for editing large text files. 
Redirect page template – use this for making your own redirect URL pages. 
 
This software can be found in your MySpace Explosion Premium edition that you 
downloaded with your purchase. 
 
If you have the lite version of this ebook then you must upgrade to the Premium version 
in order to get these extra goodies. It will cost you a measly $19.97.  Click here to 
upgrade. 
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Make Money With This Ebook! 

 
 
You can make lots and lots of hard cash by selling this ebook to your friends, associates – 
even anyone else, for that matter! 
 
Just give away the free version of this ebook with your own links attached. It’s as easy as 
that! Your friends will appreciate all the freebies and good free advice, and you will make 
a chunk of cash whenever someone upgrades to the paid version. 
 
For all the information go to http://www.myspace-explosion.com/affiliate-program.htm/ 
 
You’ll also see some great suggestions about how to make real cash by just giving away 
digital downloads of the free ebook version. 
 
Best wishes, 
 
E. G.  
 
Problems? You can contact me at support [at] myspace-explosion.com  
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